Name:  Pam Burnell
Email Address: pburnell@geh.nj.k12us.com   
Department: Business 
Courses & Grade Level/s: Business Law,  Grades 10 to 12; Computer Applications I, Grades 10 to 12; Computing for College, Grade 12
Dates to be Taught: May 24-26, 2006

Essential Question:  How have the Olympic Games influenced both 

society and the individual and/or how have both society and the individual influenced the Olympic 
Games?
	
	Day 1
	Day 2
	Day 3

	Theme

or

Topic
	Sports Marketing and the Olympic Games


	Sports Marketing and the Olympic Games


	Sports Marketing and the Olympic Games



	Content
	Review pros and cons of corporate sponsorship of sports and sporting events

	Study types of marketing techniques used by various sponsors of sporting events.


	Recognize challenges that corporate marketing present.

	Skills
	· Research various sports venues and how they are marketed to the public

· Identify forms of sponsorships.

· Explain the importance of sponsorship of the Olympic Games.
	· Classify marketing techniques used by corporate sponsors.

· Compare techniques between sports and sponsors


	· Pros and cons of marketing an event (sports, cultural, etc.)

· Examine marketing campaigns that have succeeded and failed for corporate sponsors


	Authentic
Assessment
	1. Students will review types of marketing in all sporting events.

2. Students will choose one sport and examine how marketing is used to promote this sport.
	1. Review advertisements from the winter Olympics.
2. Identify types of marketing corporate sponsors used to promote the Olympics

3. Create advertisements the corporate sponsor could use to promote an Olympic event.


	1. Study the cost of a corporate sponsorship.
2. Compare the costs of marketing/corporate sponsorship associated with the Olympics to profits made during that time period. (First quarter profits)

	NJCCC

Standards

	Math 4.2, 4.4; 

Social Studies 6.3; 

Workplace readiness: Standard 3
	Math 4.2, 4.4; 

Social Studies 6.3; 

Workplace readiness: Standard 3
	Math 4.2, 4.4; 

Social Studies 6.3; 

Workplace readiness: Standard 3


