Name: Carrye Jargowsky
Email Address:  cjargowsky@geh.nj.k12us.com


Department: Special Education
Courses & Grade Level/s: LRC English 10 – 12 and LLD English 9-12
Dates to be Taught: May 24-26, 2006

Essential Question:  How have the Olympic Games influenced both 

society and the individual and/or how have both society and the individual influenced the Olympic 
Games?
	
	Day 1
	Day 2
	Day 3

	Theme

or

Topic
	Media Influence on Olympics over the years

	Media Influence on Olympics over the years


	Media Influence on Olympics over the years



	Content
	Historical Commercials, Media coverage on Olympics from print/non-print sources
	Historical Commercials, Media coverage on Olympics from print/non-print sources
	Olympic Ideals expressed by Students- commercial recording

	Skills
	Analysis of print and non-print sources, Discussion of Olympic Ideals
	Analyzing historical print/ non print media – Planning a commercial expressing their own Olympic Ideals in groups
	Collaborating with other students to film a commercial, working a video camera

	Authentic
Assessment
	Collaborative Decision-Making – Students will decide what Olympic ideals are important, and what commercials/media portray those ideas
	Concept Map of Commercial and list of materials. Students must plan dialog, specific shots, and general commercial recording
	Filming commercial/ review of commercial

	NJCCC

Standards

	LAL 3.1, 3.2, 3.3, 3.4, 3.5
	LAL 3.1, 3.2, 3.3, 3.4, 3.5
	LAL 3.1, 3.2, 3.3, 3.4, 3.5


